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Mandela’s Funeral Raises Questions about Etiquette and ‘Selfies’ 
By Daniel M. Isard, founder and president of The Foresight Companies

Every now and then a public official does something stupid. When President
Obama was captured by his press photographer at the funeral of Nelson Mandela
posing for a picture with the Danish prime minister, that was stupid. However,
“stupid,” when applied to celebrities and our leaders has a different definition
than “ignorant or uninformed.” No, “stupid,” when applied to the actions of a
celebrity or politician usually means, “just like a common person.”

What exactly did President Obama do, other than something that probably
occurs in funeral homes throughout the United States hundreds or even
thousands of times each day?  At many of these gatherings, everyday people are
taking “selfies.”

So, if so many other Americans can do it, why can’t the president? If you found this obnoxious for the
president of the United States to do, then you might want to reconsider your stance.  

The bigger issue is this: What is the role of the camera at a funeral in 2014? The role is huge today.
The question is decorum. Was it wrong to take a picture with another at a funeral? No. Was it wrong to
smile at a funeral? No! If you have a gathering of people who do not meet frequently, then it is common
for them to take pictures of each other. Yes, of course. The problem was that we saw a president in a
personal way.

The Evolution of the Funeral

It’s not unusual to take photos at a wedding, so why should it be unusual to take them at a funeral?
Both are life celebrations that bring friends and family together.

The funeral of today is not the funeral of yesteryear because people are living longer.  In 1900, about
60 percent of us died between the ages of 25 and 65, and only 25 percent died after retiring. Therefore,
many of the people we mourned never had the chance to realize their full potential, and they left behind
widows and orphans. Today, the numbers are reversed, with 79 percent of all deaths occurring after age
65. We even use a new phrase. We no longer have funerals – we have “celebrations of life.”

Daniel M. Isard
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We can tell stories about the deceased at
funerals today, and many of those are humorous.
We memorialize the whole person today.
Ministers that try to invoke tears without
invoking laughs are missing the opportunity to
help us to remember the whole person.

So, can we take pictures at funerals? Certainly.
In fact, the camera and the photographer have
always been part of many funerals. We used to
take pictures of dead babies. They would be
dressed and staged, and these photos were, in
many cases, the only tangible assets of these young lives that were lost. This was an art form in the
1930s. It was a valuable service that gave the grieving parents something to look at to remember their
child.

The advent of a high quality camera built into a phone that you carry everywhere has changed society.
Not only is it a digital still camera, but it’s also a video camera. This multipurpose device makes it easy
to record anything, including a funeral. Then the funeral can be uploaded to the Internet, which makes
global communication instantaneous, without any hassle. So, while this may surprise you, people are
doing it. 

The selfie is the result of small, lightweight, digital cameras – as well as the cameras that are now built
into cell phones. Don’t get me wrong, there were selfies many years ago. People just turned their camera
around and at arms-length. It was bulky and you didn’t know what you got until you got the film
developed. Some would use a tripod and then a delayed shutter to run into the shot. Again, we had to
wait for the film to be developed.. Then came the Polaroid, which could process film right away but was
expensive. 

The fact that today the lens on the camera can be flipped by the touch of a button makes it easy to take
selfies. Now, we are seeing a new level of selfie: A selfie with the deceased.

When I first saw photos of people propping themselves up next to their dead relatives and friends, I
thought this was proof of the fall of our society. Almost all of the photographers were young. I was
agog. Then I realized one very important fact: To take a selfie, you have to be at the funeral. The family
has to have a funeral. They have to casket a body. Then I realized my indignation had to be weighed. 

On the one hand, more families are choosing to not buy a casket or have a viewing or funeral when a
loved one dies. It’s also common for those who do have viewings to report that they were not well
attended, so they are not going to incur that expense again. But these selfie photographers are attending
funerals, and their friends and loved ones are being photographed. So, which should we feel better
about: a direct cremation or a viewing or funeral at which attendees take selfies – sometimes with the
body in the background?

I can see employees at the funeral homes of the future changing those three light bulbs above the
casket so that the lighting on the deceased is better, so the selfie doesn’t need a flash. I can see two lines,
one approaching the casket from the right to say goodbye and one to the left for selfies. I can even see
the funeral homes of the future having not three people working a visitation (one at the door, one at the
register book and one in the visitation room) but having four, with one equipped to take the picture for
the visitors. I can even see funeral homes promoting the availability of Wi-Fi so that families can upload
their selfies to Facebook instantly.

Dan Isard will be holding a Funeral Service Boot Camp March 17 to 21 at the Scottsdale Resort &
Conference Center. To learn more, visit www.f4sight.com or call Catherine Belliveau at 800-426-0165.
You can contact him at danisard@f4sight.com. Mention you’re an FSI subscriber to get a discount!

Caleb Wilde Sounds Off on Selfie Controversy 

Daniel M. Isard isn’t the only one defending
funeral selfies: Sixth-generation funeral director
Caleb Wilde recently wrote a blog post titled “10
Thoughts in Defense of Funeral Selfies.”

Visit Wilde’s blog at www.calebwilde.com to
read his thoughts on the controversy.



Two Supreme Court Cases Could Hold Implications for Funeral Homes
Two cases that will be heard by the Supreme Court could result in some serious changes for business

owners – and that includes those who own funeral homes.

Sebelius v. Hobby Lobby Stores Inc. and Conestoga Wood Specialities Corp. v. Sebelius involve
challenges that could end up extending the constitutional guarantee for free exercise of religion to for-
profit corporations.

“Secular for-profit corporations have never been understood to share in the protection of the Free
Exercise Clause,” Elizabeth Wydra, chief counsel for the Constitutional Accountability Center, told Inc.
magazine, which recently published an article on the landmark cases.

Wydra’s organization has filed an amicus brief supporting the federal government’s position that for-
profit corporations do not enjoy a constitutional guarantee for free exercise of religion under the
Religious Freedom Restoration Act of 1993. It’s this view that the government has used as justification
to require health plans to pay for contraception and various fertility treatments under the Affordable Care
Act. 

Hobby Lobby operates under a Christian charter, and a Mennonite family owns Conestoga, but if they
are successful in getting the Supreme Court to define a company as a person instead of a company, it
could affect more than contraception and fertility treatments. “A decision in favor of the plaintiffs could
pierce the corporate veil and make you personally liable in court,” Inc. warns.

Robert Fells, executive director and general counsel of the International Cemetery, Cremation and
Funeral Association in Sterling, Va., points out that the Constitutional Accountability Center, which is
quoted in the Inc. article is a “left wing advocacy group.” He adds, “Whatever the Supreme Court
decides, I think it unlikely that it will discard nearly two centuries of corporation law and jurisprudence.
The court may find that a corporation is a person on this narrow issue while keeping intact the fabled
‘corporate veil.’”

An “all or nothing approach,” which would extend the religious freedom to companies but also take
away a measure of protection, is a scare tactic and makes no sense judicially, according to Fells. “If
anything, the Supreme Court has been quite skillful in narrowly defining an issue and its resolution,” he
says. “The real question should be: Since when is pregnancy considered an ‘illness’ that health plans
should be required to pay for meds to prevent or end the ‘illness?’ In the old days, pregnancy and health
care were linked in order to safeguard the pregnancy and successfully bring it to full term. But in our
brave new world of the 21st century, pregnancy is a double agent, either a ‘blessed event’ or an illness
that must be ‘cured.’ I can’t think of any other health issue where the patient gets to decide if they have a
disease or a family.”

Fells will be surprised if the court resolves the issue, noting, “The high court has been known to punt
by declaring that the parties do not have standing or that the issue is not yet ripe for adjudication. How
will this affect the funeral profession? The same way it will affect all businesses. The government
continues to make the hiring and retention of full-time employees increasingly expensive and adminis-
tratively complex for employers.”

Harvey Lapin, a lawyer specializing in death-care law with Boca Raton-based Sachs Sax Caplan,
doesn’t think that there should be much cause for concern about the cases at this point. “While no one
can predict what the Supreme Court will do, I suspect that it would not rule in favor of for-profit corpo-
rations being allowed to exercise religious freedom as it would be such a drastic change in the law,” he
says. 

The area of most concern would be the potential – however limited it may be – for personal liability
for all different types of claims against an entity. “One of the best planning tools is to operate a funeral
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home in the corporate form in order to avoid liability, and if the court ruled in favor of the corporations,
this protection could be lost,” Lapin says. “It is not hard to think of the various complaints that are
usually made against industry members that would now be asserted against the owner’s private assets on
an individual basis.”

David Nixon, owner of Nixon Consulting in Chatham, Ill., and a partner with Heartland Funeral
Solutions in Springfield, Ill., notes that while he’s not a lawyer, he’s concerned with the possible impli-
cations – and he’s keeping a close watch on the cases. “Closely-held firms, like funeral businesses, are
typically more susceptible to losing corporate protection than large, publicly-owned firms – usually from
failing to hold corporate meetings, lacking annual corporate minutes, paying personal bills through the
corporation, etc.,” he says.

Businesses incorporate for a number of reasons, Nixon says, and that includes limited liability
protection from corporate debt and for transfer of ownership reasons. “In my opinion, liability protection
in funeral services is a bit gray since personal services performed by the owner can still personally
expose the owner to legal action in cases of unprofessional conduct or harmful actions,” he says. “The
ability to pierce the corporate veil may also lead to dissolution of corporate status – potentially affecting
the owner’s personal finances and their tax status.”

However unlikely it may be, it’s alarming to Nixon that these lawsuits could dilute corporate status
and eliminate a level of protection for funeral homes. “We certainly don’t need one of the basic
principles of business ruled invalid,” he says.

NFDA and AATB Share Updated Best Practices for Working with Tissue Banks

The National Funeral Directors Association and the American Association of Tissue Banks have
released updated guidelines to help donation professionals and funeral directors better work together to
serve families who wish to donate the tissues or organs of a loved one who has died, according to a news
release.

More than 10 years ago, representatives from NFDA and the AATB reached a historic agreement on a
set of best practices involving organ and tissue donation. Previously, there was a lack of communication
and understanding of different roles and responsibilities between and among funeral service and
donation professionals. The best practices document helped clarify roles and responsibilities and helped
both professions better serve families.

“The original best set of best practices that AATB and NFDA developed served our respective
members well,” said Frank Wilton, CEO of AATB. “However, after more than 10 years, it was time to
revisit the document so that we could explore how each association could further educate its respective
members and better serve donor families. We are proud to share these new guidelines with our members
and encourage them to work cooperatively with funeral professionals in their community.”

The new document, Best Practices for Cooperation Among Tissue Banks and Funeral Service
Professionals, contains important changes that will help improve the working relationship between
donation professionals and funeral directors. 

The updated best practices document places an emphasis on communication between donation profes-
sionals, families and funeral directors. The updates also place a special emphasis on the recovery
agency’s need to respect and accommodate the donor family’s religious or ethnic funeral practices and
customs. The updated Best Practices for Cooperation Among Tissue Banks and Funeral Service
Professionals document can be found on both the NFDA (www.nfda.org) and AATB websites
(www.aatb.org). 
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The $55M Deal: Carriage Services Agrees to Buy 6 Locations from SCI
Carriage Services reported its fourth-quarter earnings March 6, but the bigger news is that it’s agreed

to buy six locations from Service Corporation International in the Northern Virginia and New Orleans
markets for almost $55 million, and a powerful player in funeral service – David DeCarlo – is joining
the company full time.

CEO Melvin Payne listed the six locations on a conference call with investors. They are:

• Everly Community Funeral Care in Falls Church, Va.
• Everly-Wheatley Funeral Home in Alexandria, Va.
• Garden of Memories Funeral Home and Cemetery in Metairie, La.
• Greenwood Funeral Home in New Orleans
• Tharp-Sontheimer-Tharp Funeral Home in New Orleans
• Schoen Funeral Home in New Orleans

According to an 8-K filing, Carriage Services has agreed to pay $54,850,000 for the businesses, and
the purchases are subject to Federal Trade Commission approval. On a conference call with investors,
the company did not disclose how much revenue the businesses earned in 2013 or the multiple it paid,
but it expects the acquisitions to add to its earnings per share, and the acquisition should be completed in
the second quarter.

The deal comes as a result of the FTC’s mandate that SCI divest certain businesses as part of its
buyout of Stewart Enterprises – a merger that promises to hold continued implications for Carriage
Services. The absorption of Stewart Enterprises leaves SCI and Carriage as the only “long term, well
established and capitalized consolidators with a similar portfolio revenue profile of funeral and cemetery
businesses,” according to a news release issued by Carriage Services. “We are extraordinarily well
positioned to benefit as a highly differentiated family succession planning solution over the next five to
ten years, as we have developed an innovative high performance culture operating and consolidation
framework that is uniquely attractive to the remaining large, quality independents in 15-20 large,
demographically strong strategic markets.”

But perhaps an even bigger piece of news for Carriage Services is the addition of DeCarlo to the
company’s payroll. DeCarlo, who had already been a member of the company’s board of directors, has
more than 23 years of experience in the death-care profession, having previously served Matthews
International in numerous executive roles, retiring as vice chairman in 2008. According to the 8-K filing,
he’s been appointed the company’s vice chairman of the board and president of the company.

DeCarlo’s expertise and stature in the profession – particularly when it comes to cemeteries – will add
to Carriage Services’ ability to appeal to high performing funeral homes and cemeteries in the future.
Clint Fendley, a senior adviser with NewBridge Group in Atlanta, a funeral home merger and acquisition
consulting firm specializing in helping people buy and sell funeral homes, says DeCarlo brings “a lot of
cemetery expertise to the table.” He adds, “Carriage Services hasn’t excelled in this segment in the past.
So I think he’s an important and strategic addition to Carriage’s leadership team, and it’s definitely going
to allow the company to improve some of its operations in that segment.”

Tom Johnson, chairman of Johnson Consulting Group in Scottsdale, Ariz., which is handling the SCI
divestitures, adds, “Dave DeCarlo is a seasoned professional that is very well respected in our industry.
He should be a great addition to the Carriage team.”

Payne and L. William Heiligbrodt, the company’s executive vice president and secretary, and DeCarlo
will comprise the Operations and Strategic Growth Executive Committee. “So operations and acquisi-
tions will report up to the three of us as a team, and it will be much more collaborative and dynamic on a
daily basis than in the past,” Payne said on a conference call.
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In its 8-K filing, the company disclosed that Heiligbrodt has resigned from the company’s board of
directors and that it’s entered into a restated employment agreement with him. As part of the agreement,
Heiligbrodt will receive a “special one-time bonus” equal to $1 million, and his base salary will increase
to $545,000. While he’ll no longer be vice chairman of the board (a position now occupied by DeCarlo),
he remains the company’s executive vice president and secretary. Fendley notes that by hiring DeCarlo,
the company reduced its number of outside board members, which probably led to Heiligbrodt’s resig-
nation from the board since he intends to remain actively involved with the company.

Is There a ‘Sweet Spot’ Ahead?

On the conference call with investors, Payne suggested that the profession’s new landscape and the
addition of DeCarlo improve the company’s chances of scooping up more firms.

“I speak for Dave, Bill and I on behalf of our senior leadership team and board of directors when I say
that we believe that Carriage is entering a ‘sweet spot’ period of rapidly accelerating earnings power,
free cash flow and shareholder value creation as we leverage Carriage’s high performance Standards
Operating Model, Consolidation and Overhead Platform, and low share count with selective high quality
acquisitions vetted by our proprietary Strategic Acquisition Model,” Payne said in a news release.

Carriage cited that “sweet spot” as one of the main reasons DeCarlo is joining the firm on a full-time
basis in the first place. “Dave DeCarlo is joining us full time because we see the quality and the size of
the acquisition landscape really improving at a rapid rate,” Payne said on the conference call. “And we
want to be able to focus on that and take full advantage of it.”

Carriage Services also noted that it isn’t just acquiring established businesses – in 2013, it began
construction of two locations – one in College Station, Texas, and the other in Katy, Texas. “Both of
these new locations should be completed in 2014,” according to Heiligbrodt.

From 2009 to when the company recently reported earnings, its stock had been on a tear – “showing a
total return of 949 percent to our shareholders,” Heiligbrodt said on the conference call. And much of
that success, Fendley says, can be attributed directly to Heiligbrodt. “I think from a lot of investors’
perspective, he has been the architect behind most of their M&A success,” he says. “He pushed the
company into doing bigger deals that are high quality, and I think you’ve seen the stock benefit from
that.” The fact that Heiligbrodt, who is now 72, plans to continue to play an active role in mergers and
acquisitions in the near term will be viewed as a positive by investors, he says. 

Since Carriage Services reported its earnings, however, the stock has been in a bit of a downtrend –
even though the overall pattern remains bullish. “There were a lot of moving parts in the most recent
quarter,” Fendley says. “But if you are looking out to the company’s 2015 guidance as an investor, I
think you’d say, Wow, this is a company that has a good and active M&A pipeline that’s ready to grow.
But if you look at the 2014 outlook, I think this was probably slightly below what most investors were
expecting. I think that’s why we’ve seen the near-term weakness in the stock.”

While Carriage Services was relatively quiet on the acquisition front in 2013, this year has certainly
started off with a bang, and it’s nice to see it expanding into the Northern Virginia and New Orleans
markets, Fendley says. “In Northern Virginia, I think you can expect tremendous growth over the next
several years, and I think the company has recognized that,” he says. “That’s a part of the country you
really need to be in if you want to continue to grow and outpace the market, and that’s one of Carriage
Services’ keys to success in growing their company.” He adds, “They are also bullish about New
Orleans in general – they like that market and think there is a lot of money coming back after Katrina.”

What do you think about the blockbuster purchase? Send comments to tparmalee@katesboylston.com.
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ICCFA Says Proposed Turfgrass Restriction Could Harm Cemeteries
The American Society of Heating, Refrigerating and Air-Conditioning Engineers, a private standards-

setting entity that publishes construction standards adopted by local, state and federal governments,
recently amended a regulation with a proposal that could hold serious implications for cemeteries.

The proposed change would expand a turfgrass restriction from greenfield sites to all sites – including
cemeteries. “ASHRAE Sec 189.1 is being amended with a proposal whereby commercial land dedicated
to vegetation may plant turfgrass on no more than 40 percent of such acreage,” Robert Fells, executive
director and general counsel of the International Cemetery, Cremation and Funeral Association in
Sterling, Va., writes in an email. “The remaining 60 percent may be vegetated with shrubs and trees, but
no grass. Imagine 10 acres being developed for burial spaces but only four acres are allowed to have
grass.”

The proposed amendment would exempt athletic fields and golf courses, but it doesn’t say anything
about cemeteries, Fells says. And that’s why the ICCFA recently filed comments urging that cemeteries
be added to the list of exclusions. While it seems like an obvious exception to make, Fells notes, “you
never can tell.”

In its comments, the ICCFA notes, “Cemeteries, similar to golf courses, are turfgrass havens. The very
nature of both entities requires a totality of grass coverage that a 60 percent exclusion would severely
undermine. Just as an area on a golf course without grass would be unsuitable for its dedicated use, so
grave spaces without grass coverage would render the acreage unsuitable for burials. A cemetery acre
dedicated for burial use would typically develop an average of 1,000 burial spaces.”

The ICCFA concludes that if an exception were not granted, it would result in a gross inefficiency of
land use for its dedicated zoned purpose and “cause a severe economic impact on a cemetery with a
domino effect of reducing contributions to its maintenance care fund with working capital.”

Fells isn’t sure when the ICCFA will hear back from ASHRAE, but he notes that the deadline for
comments ended March 9. “I understand that the (Florida Cemetery, Cremation and Funeral
Association) and (Catholic Cemetery Conference) have filed comments, too. We do not know when
ASHRAE will announce the final regulation,” he says.

The stakes are high because even though ASHRAE is a private entity, the standards are adopted by
local, state and federal governments nationwide, and those entities enforce the regulations on the private
sector. 

Fortunately, even if ASHRAE does not exclude cemeteries, each jurisdiction could do that on their
own. But Fells notes, “We want to avoid having to fight this battle state by state or even county by
county.” 

Get Cremation Certified in Baltimore

Seats are filling up fast for the Crematory Operations Certification Conference, which will
be May 16, in Baltimore. Experts from the Cremation Association of North America and
Matthews Cremation Division will be teaming up to educate death-care professionals, and as
long as you pass a test, you’ll be issued a certificate from CANA. Continuing education
credits are available from most states. Visit www.katesboylston.com/cremation or call Amy
Fidalgo at 732-730-2587 for more information.
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FTC Cracks Down on Funeral Homes for Violating the Funeral Rule
Investigators working undercover in eight states found that, in 32 of the 124 funeral homes they visited

during 2013, the funeral homes failed to disclose pricing information to consumers as required by the
Federal Trade Commission’s Funeral Rule, according to a news release issued by the FTC.

The FTC conducts undercover inspections every year to make sure that funeral homes are complying
with the agency’s Funeral Rule. Funeral homes with price list disclosure violations can enter a training
program designed to increase compliance with the Funeral Rule. 

The three-year program is known as the Funeral Rule Offenders Program, and is an alternative to an
FTC lawsuit that could lead to a federal court order and civil penalties of up to $16,000 per violation. It
is run by the National Funeral Directors Association and provides participants with a legal review of the
price disclosures required by the Funeral Rule, and ongoing training, testing and monitoring for
compliance with the rule. In addition, funeral homes that participate in the program make a voluntary
payment to the U.S. Treasury in place of a civil penalty, and pay annual administrative fees to the associ-
ation.

The results of the FTC inspections for price list disclosure violations by region are as follows:

• In Palm Springs, Calif., 1 of 8 funeral homes inspected failed to make a price list disclosure.

• In Southern Connecticut and Northern New Jersey, 2 of 19 funeral homes inspected failed to make a   
price list disclosure.

• In Monroe, La., 8 of 17 funeral homes inspected failed to make a price list disclosure.

• In Baltimore, 2 of 19 funeral homes inspected failed to make a price list disclosure.

• In Dayton, Ohio, 5 of 15 funeral homes inspected failed to make a price list disclosure.

• In Portland, Ore., 2 of 14 funeral homes inspected failed to make a price list disclosure.

• In Amarillo, Texas, 6 of 19 funeral homes inspected failed to make a price list disclosure.

• In Milwaukee, 4 of 18 funeral homes inspected failed to make a price list disclosure.

All but two of the funeral homes with price list disclosure violations have agreed to enter the NFDA’s
FROP program. The names of funeral homes that have entered FROP are not released under the terms of
the FROP program, and the FTC does not identify businesses under investigation. In addition, the FTC
identified a number of funeral homes within the eight states with only minor compliance deficiencies. In
such cases, the FTC contacts the funeral home and requires it to provide evidence that it has corrected
the problems. Since the FROP program began in 1996, the FTC has inspected more than 2,800 funeral
homes, 459 of which have agreed to enter the FROP program.

Strange Theft Case

Luz de Paz Funeral Home in Bridgeport, Conn., recently made headlines after it called author-
ities to report that a couple had stolen the cremated remains of their 8-month-old son from the
funeral home, CNN reported. The family had an outstanding bill and allegedly went uninvited
into a cellar where the cremated remains were kept and allegedly stole the remains of their
loved one. The incident was caught on video, and authorities are investigating.
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The Latest Headlines from Throughout the World of Funeral Service
It’s been another busy week or two for funeral service. Here are some of the latest headlines you may

have missed ...

Former Newspaper Reporter Joins NYSFDA

The New York State Funeral Directors Association announced in a news release the hiring of Edward
Munger Jr., as NYSFDA’s communications and social media specialist.

A resident of Schenectady, Munger, 44, worked as a newspaper reporter for the past 15 years, holding
positions at The Daily Gazette of Schenectady and The Leader-Herald of Gloversville. During his news
career, Munger earned several prestigious awards from the New York State Associated Press
Association.

Munger will be contributing to the association’s blog, www.sympathynotes.org and to the NYSFDA
website, www.nysfda.org. He’ll also maintain one of the association’s Twitter accounts, @sympa-
thynotes, and perform other tasks for the benefit of members of NYSFDA.

Life Celebration Offers Free Educational DVD

Life Celebration Inc., which embraces a systematic approach to creating memorable and meaningful
funeral experiences for families, recently created and released a free informational DVD, according to a
news release. 

The 30-minute video was developed for funeral professionals who want more information on joining
the Life Celebration community of funeral homes and features in-depth presentations, general discus-
sions and a Q&A segment about Life Celebration.

To request the free Life Celebration video, send an email to jcummings@lifecelebration.com or call
888-887-3782.

PLPA and Two Hearts Pet Loss Center Announce Certification Courses

Two Hearts Pet Loss Center, in conjunction with the Pet Loss Professionals Alliance, will conduct two
Pet Loss & Grief Companioning Certification courses in 2014. The courses will be held in April in
Indianapolis and in August in New Orleans, according to a news release.

The courses will focus on a variety of topics, including understanding anticipatory grief, the six central
needs of mourning, the importance of rituals, the benefits of a pet loss support group, children and grief
and more.

Ellis is president of Two Hearts Pet Loss Center, a consulting company in Greenwood, Ind., the co-
chair of the PLPA and president of the International Association of Animal Hospice and Palliative Care.
For more information, visit the Two Hearts website at www.twoheartspetlosscenter.com or call 317-884-
4885.

Sincerely,

Thomas A. Parmalee, Editor
tparmalee@katesboylston.com
www.linkedin.com/in/thomasparmalee



INCREASE 
CREMATION PROFITS

The �gures don’t lie – the cremation rate continues to rise throughout the United States. The

question is, “What are you going to do about it?’’ This new guide will help you to understand what’s

driving the trend and how you can implement programs that will have a positive impact for your

families – and your bottom line. This comprehensive guidebook brings together industry experts to

discuss how cremation is quickly becoming an integral part of funeral service and what you need

to know – and do – to make yourself stand out in the marketplace. 

Available now for the special low price of only $99!

Order Your Copy Today!  Call 800-500-4585 or visit www.katesboylston.com/fdguide




